Extract from the Newsletter Committee’s Adopted Guidelines

Community Announcements

1. Notices up to a quarter page in size that promote community events or activities of broad community appeal and where no entry or participation fee applies, will be published free of charge, subject to the following provisions

1.1. Space is available – this provision will entitle the Newsletter, at its discretion, to increase, reduce, hold over or omit any such notice.

1.2. The nature of the subject will be taken into account to decide if the notice warrants larger than 11 point text. For example, a simple announcement may not warrant a display notice.

1.3. Previous insertions – Repeat notices will be given a reduced priority and only inserted if warranted by the subject matter. No more than two free notices will normally be permitted for the one event.

2. Where the notice would otherwise conform to these guidelines, a larger notice can be requested on the understanding it will be charged at the difference between the standard rate and the rate applicable for a quarter page notice. 

3. Any other circumstances, including larger or more frequent free insertions, reduction or waiver of prescribed charges or refusal of a request, for any reason, will be subject to the approval of the Chairperson or two Committee members and reported to the subsequent Committee Meeting.


Why Have Guidelines?





We welcome activity and event reports and will always publish them when we can for free.  We also publish larger promotions or “advertisements” for community groups although this can sometimes present problems. 


Every page in the newsletter adds to our production costs so we have to balance paid ads with community news and editorial material to maintain our viability. This may be at odds with the expectations of community groups that want to place large notices promoting an event or fundraiser. To bring some consistency to our treatment of such cases, we have adopted the accompanying Guidelines.


These Guidelines were open for public comment before their adoption and a selected Readers’ Survey in October 2007 unanimously supported this approach. 


We cannot foresee every circumstance however, and will consider requests to depart from these guidelines. This will only be done if circumstances warrant, otherwise we risk inconsistency and confusion.


Discretionary decisions will be reported to the Committee so it can observe this provision in practice and fine tune the Guidelines if necessary.  We would also welcome your comments on these guidelines and any suggestions you wish to make for change.








The cost implication of these Guidelines is that compliant Community Ads are free for a ¼ page and discounted by the normal cost of a ¼ page for larger ads. As at June 2009 for example, a half page ad costs only $15 and a full page $55. If you absolutely must have the size you nominate, you should consider lodging it as a non-Community Ad and paying full price. 








